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The American Community Survey

The American Community Survey is on the leading edge of survey
design, continuous improvement, and data quality

* The nation’s most current, reliable, and accessible data source
for local statistics on critical planning topics such as age, children,
veterans, commuting, education, income, and employment

* Surveys 3.5 million addresses and informs over $675 billion of
Federal government spending each year

* Covers 40+ topics, supports over 300 evidence-based Federal
government uses, and produces 11 billion estimates each year

CUnited States™

ensus

cassssssssse Bureau

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

13189013

U.S. DEPARTMENT OF COMMERCE

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

This booklet shows the
content of the

American Community Survey
questionnaire.
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ACS Data Collection Process

Online Mail Personal Visit!

\ 4

(Between 17
and 24 days)

Self-Response Nonresponse Follow-up
(about 6 weeks) (about 4 weeks)
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1The Personal Visit is conducted via Computer Assisted Personal Interviewing (CAPI).



ACS Self-Response Mail Contact Strategy

All Mailable Sample Addresses Nonrespondents Nonrespondents

N\ N\ 4 )
First Second Third Fourth Fifth
Mailing Mailing Mailing Mailing Mailing
J ) \_ J
Letter Reminder Letter Paper Questionnaire Reminder Postcard Reminder Letter
Instruction Card (internet) Letter
FAQ Brochure Instruction Card (choice)
Multilingual Brochure FAQ Brochure

Return Envelope

‘ e ns u S Economics and Statistics Administration

United States™ U.S. Department of Commerce
U.S. CENSUS BUREAU
esssssssss Bureau

census.gov 5



ACS Mail Materials Research Objectives

* Improve self-response rates through streamlined materials

e Address respondents’ and stakeholders’ concerns about the
prominent nature of mandatory messages on the mail materials

2015 2015
Replacement Envelope “Why We
Mail Mandatory Ask” Mail
Questionnaire Messaging Package 2017 Mail 2018 Mail
Package Test Test Insert Test Design Test Materials Test
2015 Mail 2015 Summer 2017 Pressure 2018 Data Strategic
Contact Mandatory Seal Mailing Slide Test Framework
Strategy Messaging Materials Test Mail
Modification Test Materials
Test (2019-2020)
United States™ | U.S.Department of Commerce ACS research publications are available at:
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https://www.census.gov/programs-surveys/acs/library/publications-and-working-papers/research-and-evaluation.html

Learning from Behavioral Insights

e Reviewed research in the fields of Communications, Social Psychology,
Behavioral Economics, and Survey Methodology

e Combined insights to build a strategic framework for improving ACS
mail materials
O Establish credibility and trust
O Two-way communication
0 Audience-based messaging
0 Communicate benefits
O Personalization

O Communicate norms
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2018 Data Slide Test

e Establish credibility and trust:

O Attach the ACS to the Census
Bureau brand

o This could lend legitimacy to the
survey request

e Communicate benefits:

0 Messages that convey community-
level benefits of ACS participation
are viewed favorably

o This could overcome respondent
concerns about sharing sensitive
information
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Incorporating the Data Slide into Mail Materials

~

Fourth
Mailing

~

Nonrespondents

vy

Reminder Postcard

Fourth
Mailing

Fifth
Mailing

Reminder Letter

S

First Second Third
— Mailing Mailing Mailing
c )
£
= Letter Reminder Letter Paper Questionnaire
E Instruction Card (internet) Letter
FAQ Brochure Instruction Card (choice)
Multilingual Brochure FAQ Brochure
Data Slide Return Envelope
'
First Second Third
- Mailing Mailing Mailing
€ )
£
= Letter Reminder Letter Paper Questionnaire
E Instruction Card (internet) Letter
FAQ Brochure Instruction Card (choice)
Multilingual Brochure FAQ Brochure
Return Envelope
Data Slide
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Self-Response Rate Results: Treatment 1

(Analysis of All Addresses Sent the Initial Mailing)

Percent with a Return Received before CAPI

51.4 51.6
33.4 : I I

m Control

M Treatment 1

17.1

Mail
United States™ U.S. Department of Commerce
Economics and Statistics Administration
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Internet

Difference significant at
90% confidence level.

Overall
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Self-Response Rate Results: Treatment 2

(Analysis only of Addresses Sent the Paper Questionnaire)

Percent with a Return before CAPI
Control

M Treatment 2 396 40.6

22.1 22.1
17.6 18.5

Mail Internet Overall
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2018 Data Slide Test: Findings

e Sending data slide in mailing 1 (Treatment 1)
0 Overall self-response rates were not different
O Treatment 1 had a higher internet response rate and lower mail response rate

e Sending data slide in mailing 3 (Treatment 2)
O Treatment 2 had higher self-response

O Treatment 2 had higher internet response
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2018 Mail Materials Test

Continue to explore changes to mandatory messaging and
improvements to mail materials including:

* Emphasizing the Census Bureau brand
e Using visual design principles to draw attention to key messages

* Employing plain language principles to make the letters easier to
read

e Streamlining the mail materials
e Revising the questionnaire cover
* Including the text “Open Immediately” on the envelope
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2018 Mail Materials Test

Emphasizing the Census Bureau Brand,

Principles, and Employing Plain Language Principles
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Current ACS Production

sing Visual Design

Revised Letter
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e o OFFICE OF THE DIRECTOR

ACS-13(LH201T)
(8-2017)
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A message from the Director, U.S. Census Bureau ..

Your household has been randomly selected to complete a very important national survey,
the American Community Survey. The U.S. Census Bureau conducts this survey to give our
country an up-to-date picture of how we live—our education, employment, housing, and more.
Using the enclosed instructions, please complete the survey online as soon as possible at:

h fih d.census. I

The Census Bureau is using the Intenet to collect this information in an effort to conserve
natural resources, save taxpayers’ money, and process your data more efficiently. If you are
unable to complete the survey onling, there is no need to contact us. We will send you a
paper questionnaire in a few wesks.

This survey collects critical information used to meet the needs of communities across the
United States. For example, results from this survey are used fo decide where new schools,
hospitals, and fire stafions are needed. This information also helps communities plan for the
kinds of emergency situations that might affect you and your neighbors, such as floods and
other natural disasters.

The Census Bureau chose your address, not you personally, as part of a randomly selected
sample. You are required by U.S. law to respond to this survey. The U.S. Census Bureau is
required by law to keep your information confidential. The Census Bureau is not permitted to
publicly release your responses in a way that could identify you. Per the Federal Cybersecurity
Enhancement Act of 2015, your data are protected from cybersecurity risks through screening
of the systems that transmit your data. The enclosed brochures answer frequently asked
questions about the survey.

If you need help completing the survey, please call our toll-free number (1-800-354-7271).
Thank you.
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2018 Mail Materials Test

Streamlining the Mail Materials

FAQ

Instruction Card

Frequently Asked Questions

Do 1 have 1o answer the questions on the W &
Amarican Community Survey?

Surumy is rauised by lee

v 2us Burea ba sequired by law o prarect
il 2215, Tinlae 1, ne

Puama thar teamemis

Where can | find more information about

Ehe American Community Survey or get
aesistance?

You mmay vhin G Web site a1 cemsus. geviiacs or call
1-BOC-154-727 1, if vou nead assistance or mose

infarmation.

How do | benefit by answering the

aqov/acs 1o coy & survey online.
ot American Community Survey?

ion frg

Option 1 -Go to https:/irespond.ce

=== IMPORTANT: “ou will need
questionnaire to log in.

’g Option 2 - Fill out the enclosed questig k in the postage-paid envelope.

Please choose ONLY one way to resp
American Community Survey, cal

ACSI4RM (11/152016)
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2018 Mail Materials Test

Revising Questionnaire Cover
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BB/ THE American Community Survey

Start Here

Respond online today at:

https:/irespond.census.goviacs
OR

Complete this form and mail it

back as soon as possible.

This form asks for information about the
people who are living or staying at the
address on the mailing label and about the
house, apartment, or mobile home located
at the address on the mailing label.

H you need help or have guestions
about completing this . please call
1-800-354-7271. The telephone call is free.

Telaphone Device for the Deaf (TDD):
Call 1-800-582-8330. The telephone call is free.

¢NECESITA AYUDA? Si usted habla espariol y
necesita ayuda para completar su cuestionario,
lame =in cargo alguno al 1-677-833-5625.
Usted también puede complatar su entrevista
por teléfono con un entrevistador que habla
espafiol. O puede responder por Intemet en:
htips:/respond.census.goviacs

For more information about the American
Community Survey, visit our web sita at
hitp:/fwww, cansus. goviacs

ACS-1(2017), Page 1, Base [Black)

o Please print today's date.
Month  Day Year

Please print the name and nlsnlmne number of the person who is
nl

filling out this form. We will ol
Census Bureau business.
Last Name

First Name

Amea Code + Number

contact you if needed for official

M

O How many people are living or staying at this address?
= INCLUDE everyone who is living or staying here for more than 2 months.
« INCLUDE yourself if you are living here for more than 2 months.
= INCLUDE anyone elsa staying hers who does not have another place to

s&}t aven if they are here for 2 months or

le:

55.
INOT INCLUDE anyane wha is living somewhere elsa for mora than
2 months, such as a college student living away or someone in the

rmed Forcas an deploymant.
Number of peaple

out pages 2, 3, and 4 for everyone,
g OF staying at this address for m:
the of the form.

=u ACS-1{2017}
zmg

yoursel, who is

includin,
ore than ;mnmin_ en

OME No. 06070810
OME No. 06070936

Revised Questionnaire

United States”

CensllS  The American Community Survey

W wrote to you carlier with a request to respond onl re
#'e are seadirg tn s pager cuestionnaire to all households

that hawve not yet esponded because we rzal ze not
CYCHyene can o wants to respond over e intorres
You have two ways to respond:

Respand online today at:

https:/frespond.census.goviacs
OR
CompleLe this farm and mail i.
oack &5 s00n as possible

The American Cammunity Survey is
conducted by the U5, Census Bureay. This
survey is ane of only a fews surveys for which
all recipients are required by law to respond
The L5 Census Bureau is rerquired by law to
pratect your informalion.

If you need help or have questions about
completing this survey, please ca | ol -
1-800-354-7271.

Telephone Device for the Deaf (TBD):
Cal wlkfren 1 -3B2-B330.

eNecesita ayuda? Llane sin csras akaung ol *-877-835-5625
For mue ilurnation aboul i Ansticn Sernmn g Survey,
Yia L QUT wekia (8 al L ensUs v/ ats

) Piease print the name and telephone number of the person wha is filling

out this form. v will a-ly contact vou if necsed 2a° afficial Ca=nis Buresu
Eusivess
[ TIEY

Tirst Ha=e 4

Ares Cone + Mumze

° How many people are living or staying at this address?

* INCLUDE cveryene who s living or steying ~ere for rare then 2 mranhs,
 INCLUDE you-sclf if veu are livng bere fer rro-e than 2 morths
* INCLUDE :nyon: clse steving hara wha dees ret hava anecher olacs fe stay, cven
oy are hoe far 2 ments o Ios
12 i5 Iving samewhe ke for rrase than 2 marshs,
q Cveny O SRrone ir tre Arrred Forces an

7 eollng s
re T,

Number of peaple

Fill out pages 2, 3, and 4 for everyone, indluding yourself, who is living or
staying at this address for mere than 2 menths, Then complete the rest of
the form,

ACS-100MMT Gl e
2015 AR Mo,
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2018 Mail Materials Test

Including the Text “Open Immediately” on the Envelope

United States”
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Production Envelope
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Test Envelope
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2018 Mail Materials Test: Findings

Research Objective

Finding

Observe impact on self-response of removing
materials from some of the mailings

Observe impact on self-response of redesigning the
guestionnaire cover

Observe impact on self-response of modifying the
wording and design of the mail materials, including
adding "Open Immediately" on the outside of the
Initial Mailing Envelope

Removing materials from some mailings does not
appear to impact self-response, but reduces the costs
of the mailings.

Modifying wording on the questionnaire cover
increased total self-response return rates before the
fifth mailing and before the start of CAPI.

The emphasizing mandatory messaging significantly
increased self-response before CAPI.

Including “Open Immediately” had a significant
increase in self-response before the questionnaire
package was sent.

‘ e ns u S Economics and Statistics Administration

U.S. CENSUS BUREAU
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Starting Over: Develop New Mail Materials

e Objective: Invest in a strategic framework for messaging in the ACS
mailings to increase self-response.
1. Develop a strategic framework for mail messaging
2. Evaluate current materials
3. Design new materials
4. Test new materials

U.S. Department of Commerce
Economics and Statistics Administration
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Develop a Strategic Framework for Mail Messaging

What do we know
about the ACS

. ? I|
audience: STRATEGIC FRAMEWORK

I".I

What does the -~ Whatdothe
literature tell '! experts think |
us about of ACS
messaging? / messaging?

United States™ U.S. Department of Commerce

Economics and Statistics Administration
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Evaluate Current Materials

Lesson 1: Limit Volume of Messaging

Mailing 1: 129 messages across 5 items

Important
I

The U3, Census Buress s esnducting La Dfictna g2l Canso 4 ln3 Estarlors

Freque n‘ 1? AS kﬁd the American Community Survey Unios st realzangd )
Ouestions e s oy

questiennairs in the mail. Eecauss Comuni ded Extadounidenss, Coma

UHITED STATES DEPARTMENT OF COMMERCE
daBarsarrile N 571320001 ae.;-_u-lmmumu

OFFICAL BUSINESS
Faruity for Priveta. Lna S900

ACS-anlLNz0a7)
le-zmml ~ DG 2323000t

Acs ammcem 1 1 PR e e s SRR Ty Informacién
v M yau have guestions ﬁ;‘:‘.;m‘."ﬁa;t;gﬁ::,‘:‘:.r..‘,- Impaortante de la
st the fum, plauss all us tell-free con e te nusstree smplesdas que habls Oftcina del Censo de
Tha American Community Survey - o A-nn-as T ) eegpiel Ly llemada wn pruss E smpliacle los Estados Unidos
;“'ﬂ' 'y'?"’“'“"“"“'""'"""" Indrimplmhm-illwmhm L A
e it e |n Encussta pobre Ja
YOUR RESPONSE IS L T R——— Hmanidad EFLdwndenser b : - L]
am tmpersant survey condwcted by L Bycommts pobrs In Comuntind
REQUIRED BY LAW he Census Beewn It b designed ts F‘“"““':’,:;l‘lm“l"'.‘("l‘a‘u'"ﬂm ‘Thosg 35 cpuam Enjiey
* comumunities current information del Cense de Jos Estades Unidas. Estd. 4 VA phoag Thiag ke
ahaul Its peeple and Bousing. dlumdil park brindar Informaciéa Dan sd How Xy
In srdar ts make wall-informed 1 tomunidades 1o
A Messags tom the Director, LS. Census Bureay .. dectiless, & esmumslry nosds Inz persanan p lus wiviemdas. b Baaan snpopacains of
accurate and rellasls mfermatien, Do Gud moestes st il k
'ﬂ:ur nmsendcl h&s baen @ndomly seiacied o & Very Imporiant national survay, By Fedpanding ts thli survey, you ars precs Y Coniable Al respander & CIIA
ta gt ths it cndieina us udinds &
erican Communiy Survey. The LS. Gensus Bureau s WWE? a give ur v At i e e h ERTEETET T
nuunw up-to-ite picture of How we Ive—our ecucation, employmant, housing, amn'ure. Infermacié. MR
Usl anciased Instructions, pleess complets e survey onina &s S00n as posahie WO my answers 1o this survey be ket dSesin conlidendales ms repusstis & HHS
\ " mm.:m.m e e ’“ Cermee da fou
hittpsirespond.census.gowacs Yes. Tha US. Cansus Buru I EEULL mati abligads par ley » mantener

roquirad by Law b kaap vour
nicomation condential Tha Census

The Census mmauumlrgmlnnemmmmmmmm In an affort o consene

Naturel rE50UrTES, Save IEXeyers’ MOney, and rocess your dats mone eficlenty. If you are
unedie 1 compiete the survay oning, there Is N need t contact us. W will send you &
pepar questionnaire In & few weeks.

This U collects critical Infommiation wsed 0 mest Me needs of communities acmes the
. For axampia, resuits from this survey ere used to dackie whara new schodls,

Burau 1s not permitied m publicly
2250 your respansa s Ina way that
‘could iaantlfy you Par the Fadaral
Cynersecurtty Enhancament Azt
015, your dakd ara proteckaa from

i aar idamiiad. o samfvpmidnd
£ a Loy parn ol Fortalacimieni. de ln

of 1ha systams that transmit youwr gam

hospitaiz, and fire stations are neaded. This hlbnnalma]sumlpsmmnmasplanmrhe‘
of amergancy shustions that might affect you end your nelghbors, such &s floods and
cther natural disastars.

Tnecensusmreaum I a0drass, onally, 25 af & Andomiy sslecied
Yuumarmulrmnymsmwnumspﬁ'gm y LLS. Census Bureal I
raqurannymmhaep nnerma]TmCmEuraauBruperrnmeﬂm
Ity release In that could idantl Per the Fadersl rEecy
Eﬂmﬂr £ of 25 1ywmﬁmm mmwwumunynm 1nrmg1wma1£y
of thee Eystemes that transmit your date. The enciosad brochures arewer tequenty asked
quesfons about e survay.

American Community Survey

Go to https-irespond.census.gowacs io complats the American Community Survey onling.

It you need halp completing the survey, peess cal our tol-ree number (1-800-354-T271).
Thank you.

L

TITTT-44550

LI

183 02 111 1704 17

(¥ea el oiro lado
pars sspafiol )

Enclosures

cxmann gov
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guestions about the American Community Survay, call the toll-free number 1-800-354-T271.
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w il Hoe Camame Esaraaw s tee
rmation th ot | provide?

By Ixm, ihw Corons Barass c2n eniy ubs yoor mapor
10 BICCE IR T T wil be need

wkh Tan gher in
wrodce daia far paurcomraniiy. Simibr daca wil b
wrodkecad for canmuni s s Fasric Lk and te
Uriin Statss.

W may combine paarasnrsers st ivlannaton ok
VI8 AR T Cofwr apanchE 16 BERIACE tha Tiath e
B aF 1R ciata. TR vk rmation w1l bs ghn e
KSR pRBCH B1 AT 10Vey Tl mation. Buisd on
AN InforFaian 1631 I8 Eroride, you o b anked b
parikipain in cther Camun Bursas marveynibat am
vakaiary.

Frequently Ashed Questions

Will tha Canares Buraan kaep my
infr murtion coufde ntial?

am. Tha Cona

Bursc [n raguined by bvw ba praisct

vaur ivfarraticn. Tha Ceraus Bareas b aci parmisd
12 publkcly ralsass your rIpoRISE I8 2 Wy thae cankd
Ky ya. Par the Fackral Cybarsacuriy Eabancament
At af 2015, yoar dan 2 piatctsd o cbanscanty
Mk 1Rroaph IEEAING a1 B TYIGAE that tarank
yaur daia.

e

wiziancal
Yam ray wiH sur e e = ceasar gegess or call

1-NOR 5687271, M yan raid mITa8Ce oF Roim
rlanmcn
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Evaluate Current Materials

Lesson 2: Follow Plain Language Guidelines

Mail Piece FRE Score Interpretation Grade Level

Mailing 1 Letter “fairly difficult to read” 10th -12th
VL e e dere = “difficult to read” College

FAQ Brochure “difficult to read” College

Flesch Reading Ease Scores of ACS Mail Materials

Source: U.S. Census Bureau, American Community Survey Office

Schreiner, Oliver & Poehler (forthcoming)

United States™ U.S. Department of Commerce
Ce nsus Economics and Statistics Administration
U.S. CENSUS BUREAU
essss—— Bureau census.gov 22



Evaluate Current Materials

Lesson 3: Each mailing should have a clear purpose and highlight different reasons to

participate

CUnited States™

ensus

cassssssssse Bureau

Repetition across mail materials

First Mailing

Second Mailing

Third Mailing

A message from the Director, U.S. Census Buresu ..

Wour household has been randomly selected ta complete a vary important nationsl survay, the
e R AT A e e T NEISTESR (o olve our
country sn up-to-date picture of how we live—our education. employmant, housing, and more
Using the enclosed instructions, AleSse complete the suney online 65 S60n 85 BosSible &t

https:lirespond.census.goviacs

THEICEnSUS BUFEEHIE using the Intemet to collect this information in an effort to consarve
natural resources. save texpayers’ money. and process your date more efficienty ! I you are
{inable o Gompleta the Survey Gnling] there is no need to contact us. ilie wall Send you &
paner auestionnaire in & few weeks

This survey collests critical informatian used to meet the needs of communities across the.
United States. For example, results from this survey are used to decide where new schools,
haspitals. and fire stetions sre needed. This information also helps communities plan for the
kinds of emergency situstions ihst might affect you snd your neighbiors, such == floods =nd
cther natursl disssters.

[The Census Bureau chose your address, nat you personally, es part of & randamly selected
sample. You are required by U.S. law to respond to this survey. The U.S. Census Bureau is
required by law to keep your information canfidentisl The Census Bureau is not permitted to
publicly relesse your e Fi e e s i,

from ugh screening
of the systems T i e e anmerfrequenw asked
questions about the survey.

If you need help completing the survey. please call our foll-free number (1-800-354-7271),

Thank you.

Enclosures

A message from the Director, U.S. Census Bureau ...

A few days ago, you should heve recsived instructions for completing the American
Community Survey online. Local communities depend on information from this survey to
decide where schools, highways, hospitals, snd other important services Sre nesded. If you
have not elready responded. please do so now.

Respond now at https:/irespond.census.goviacs
Log in using this user ID:

if we da not recaive your response online, we will msil 8 paper quesfionnsire to your address.
Wour responsa to this survey is required by law Your responsa is critically important to your
local community and yeur country. Responding prompdly will prevent your receiving addifiaral
reminder mailings. phone calls, or persanal visils from e

If you need help completing the survey or have questions, please call 1-800-354-7271.

TREARYEL in advance for your prompt respanse.

A message from the Director, US. Census Bureau...

Abaut two weeks ago. the ULS. Gensus Bureau sent instructions for completing the American
Community Survey to your address, Ve sskad you to help us with this very important survey by
completing it anline. Eut we have not received your response yet.

If you have siready complated the survey, thank you very much. [fjGUhEue not) plesse complete
Hhie Sty soon using ONE of the fallowing two aptions.

Option 1: Go tohttps:iirespond.census.gov/acs io compiate the survey online.
Option 2: Fill cut and mail back the enclosed questionnaire

This survey is so important thst a Census Bureau representative may sttempt fo contact you by
telephone or persons visit if we do not recsive your response.

The information collected in this survey will help decide where new schoals. hospitals. and fire
stations are needed, The informstion also is used to develop programs to reduce traffic
congestion. provide job training, and plan for the health care needs of the elderly

The Census Buresu chose your sddress, not you parsonslly, ss part of & randomly selected
sample. You are required by U.S. ksw to respond to this suruey. The ULS. Census Bureau is
required by lew to keep your information confidential. The Gensus Bureau is not pemmitted to
publicly release your responses in a way that could identify you. Per the Federal Cybarsecurity
Enhsncement Act of 2015, your dats are protected from cybersecurity risks through screening of
the systems that fransmit your deta. The enclosed brochure snswers frequently asked questions
sbaut the survey.

If you need help completing the survey. plesse call our toll-free number (1-800-354-7271).

Thank you

Fourth Mailing

Fifth Mailing

A message from the Director, LS. CGensus Bureaw . . .

VUITIN thes |35t be weaks, the LS. Lensus BSursau Sent you Several raquests to
complete the American Community Survey Mow is the time to complete the
SUTVEY |f|¥ou hawve not already done so. Please complets the guestionnaine
and retumn it now UR go fo hitpsiiteSpond.census. gowacs o respond onine.

Your response to this survey is required by U_5. law. If you do not

3 Cansus Burssu interviewer Eﬂb complete the su
Local and national leaders use the is sumvey for planning
hospitals, roads, and other community nesds.

If vou need help complafing the survey or hawe guestions, please call our
fol-free number (1-800-354-T2711.

Thank you.

A message from the Director, S Census Bureau

Within the |ast few weeks, the U.S. Census Bureau mailed an American Community Survey
questionnaire package fo your address. ¥ ou are required by U_S_law to respond to
this survey. The US. Census Bureau is required by law fo keep your information
confidential. The Census Bureau is not permitted to publicly relesse your responses in a way
that could n:lenhly you. Per the Federal Cybetsecunty Enhancement Act of 2015, your data are

risks through the systems that transmit your data. If
you have dready responded. thank you. If you have not please complete the questionnaire
and send it now, or complete the survey online.

Respond now at https:/respond.census.goviacs
Leg in using this user ID:

Yourrespenseiscriticallyimpertantto yourlocal community and to your
country. If you do not respond, & Census Bureau interviewer may contact you by personal

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

visit to lete the survay.

If you would like fo lete the survey by or need
toll-free number (1-800-354-7271).

please call qur

Thank you.

16
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Evaluate Current Materials

Lesson 4. Leverage the Census Bureau Brand

U.5. DEPARTMENT OF COMMERCE
Econcmice and Ststiscs Adminisreton
LLE CENSUE ELREAL

N
i,%;‘ e American Community Survey

Respond online today at:
https:irespond. census.gowiacs
OR

Complete this form and mail it
back as soon as possibla.

This form asks for information about the
people who are living or staying at tha
sddress on tha mailing labsl and about the
housa, apartment, or mobile home located
&t the address on the mailing labal.

=2 ¥ you noad halp or have quastions
g‘ ahout o-nlnpl-nun‘qr;hil form, plesse call
1-800-354-7271. The telephona call is fres

Telephone Device for the Deaf (TDD):
Call 1-E00-522-8330. The telephans call is free.

JNECESITA AYUDA? 5i usted habla espafiol y
necesita syuda para completar su cuestionario,
llzme sin carga algunc al 1-877-B33-5625.
Usied tambien pueda completar su entrevista
por tekifons con un antrevestador que habla
espafiol. O puede respander por Internat an:
https-trespand corsus. gaviacs

Far mora information about tha American
Community Survay, visit our wab site 1

it LW CENSUS. goviacs

census.gov

@) Ploass print todey's data.
Mon®  Day Yaar

e Pleasa print the nama nndnlnrlmrlu numbar of the person wha is
filling st this form. Wa will anly comact you i nesded for official
Cansus Burasy business.

Last Nams

First Nama Ml

Area Code + Humber

e How many poeopls ara living or staying at this sddress?

& INCLUDE everyona who is livirg or staying hare for mare than 2 months.

= INGLUDE yoursalf if you ara living hers far mors than 2 manths.

= INCLUDE anxmm alsa nu}-m hera wha doas not hawe ancther plaos fo
sty ovar if arg hara jor 2 months or loss.

. DgHDTIICl:..VII anyona whia is living somewhara else for mors than
2 months, such =s o :Dﬁgn studant living away or someons intha
Armed Forces on deployrmant.

Numbar of peopls

Fill murt s 2, 3, and & for sveryona, including yoursalf, wha is
e living m'-':tyig 23 Haim melelesm e mare fia 3 ot Than
complate tha rest of the form.
rome ACS-1(2017) 08 No. DB0T-0810
MG OMAE Mo 06070035

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

Envelopes
Instruction Cards

FAQ Brochure

Multilingual
Brochure

Letters
Survey Form
Post Card

Graphic Used

CUnizidSStatg‘“’ f‘“@}%
e_Bul.lreau 1’% ﬁ

X

X
X

>

>
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Design New Materials

e Improve branding

e Use color and icons to draw attention

e F-pattern headings to ease readability
 Reduce amount of text (increase white space)

e Use plain language

* Focus messaging:
e Mailing 1 = Communicate trust and legitimacy of survey
 Mailing 2 = Communicate benefits of participation
 Mailing 3 = Communicate options to respond online or by paper form

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

United States™

Census

cassssssssse Bureau
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New ACS Materials for Testing: Mailing 1

Letter 1

Letter 2

Letter 3

THE AMERICAN
COMMUNITY
SURVEY

— 1

N
#, | Census

U5 Cemsus Bureau
‘Wastingtos, [0 FRI3M001
DOiffica of tha Diracsor

United States

A message from the Director of the Census Bureaw:

Your household has bean selected to participate in the

American Community Survey. The Census Bureau has conducted
this survey since 2005, This survey prowides an up-to-date picture
of how we ive — induding topics such as education, employment,
and housing - to help local leaders determine the needs of your
Community.

Please use the enclosed instruction card to respond now at:

https://respond.census.gov/acs

When you respond to this survey, you are doing your part to
ensure that decisions about your community can be made using
the best data available. The information that you provide is so
impaortant that your response is required by law (Tide 13, U5
Code, Sections 141, 193, and 221L.

If you are unable to complete the survay online, there is no need
to contact us. We will send you a paper questionnaire in a few
weeks. If you need help or have questions, please call us at
1-800-354-7271.

Thank you,

Steven D. Dillingham

Cams gov

o United States
%) | censlis

NV

€

U.5. Censux Burean
Washingper, DE HIZ33-0001
Office of the Diescter

Barean

Diear Resident:

& few days age, you should have received a notice to complete
the American Community Survey online. if you hawe already
responded, thank you. If not, please do so now.

Respond now at hittps://respond.census.gov/acs
Log in with this User ID:

Your answers help identify local needs such as job training,
highway construction, and health care services.

Your response is so important that it is required by lawr.

If you are wnable to answer onling, you will receive a paper
uestionnaire in about two weeks. If you need help completing

the survey or have questions, please call 1-800-354-7271.

Thank you for helping your community.

Sinceraly,

Steven D. Dillingham
Director

CEnsus. FuY

United States

f@ ‘ Census

fures

Amarican Community Survey Form Enclosed

About two woaks 2go, you should have recaived a latter
asking you to respond to tha American Commurity Survay. As
promised, wa are sanding you a survay form.

H you hava alraady responded, thark you. H not, you now
hawe two ways to respond — please choosa the ona that works
beast for you:

[ Respond today at https:ffrespond.census.goviscs

—_— o your computar or marq:hnn-a.
OR

| jt Fill cut the istd.lr\.-nf IFarrn and mail it back in the
. postage-paid anvalopa.

Your responsa to the Amarican Community Survay is
requirad by law. Just as the kv reguiras us to report for jury
d.rty_, Py e, and aarn a licanse to drive, it also FECUIFNSS LIS
to respond to this survay.

H you need halp complating the survey or have quastions,
plaasa call 1-800-354-7271.

Wa ook forward to raceiing your responsa.

Sincaraly,

Stawan . Dillingham
Diractor

Nota: Vaz al oo lado para responder an esparial

AR 1T AL ST

et

Diid you know?

Ml of
fousaholds
partidpata In tha
Amarizas

Community Survay
Ty T,

withan you respond
o Hils survay, you
e ha your
CITITIIJP'.\E make
dacisions using tha
bast data avallabia

Thank for
baing tha voica of
¥OUT community.

ORI gaY

CUnited States™

ensus

eassssssssse Burea

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

u census.gov




Next Steps

* Implement emphasized mail materials from 2018 testing in ACS
production (January 2020)

e Due Dates Test (October 2019)

* Include due date and messaging about benefit/consequences to 5" mailing

e Strategic Framework Materials
e Cognitive Testing (Fall 2019)
e Field Testing (Fall 2020)

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

United States™

Census

cassssssssse Bureau
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Thank you!

ACS Research and Evaluation Reports:

https://www.census.gov/programs-surveys/acs/library/publications-and-working-papers/research-
and-evaluation.html

Victoria.A.Velkoff@census.gov

Jennifer.M.Ortman@census.gov

United States™ U.S. Department of Commerce

Economics and Statistics Administration
u U.S. CENSUS BUREAU

oassssssssm» Bureau census.gov )8


https://www.census.gov/programs-surveys/acs/library/publications-and-working-papers/research-and-evaluation.html
mailto:Jennifer.M.Ortman@census.gov
mailto:Jennifer.M.Ortman@census.gov

C

Appendix Slides

United States™ U.S. Department of Commerce

Economics and Statistics Administration
u U.S. CENSUS BUREAU

oassssssssm» Bureau census.gov
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2018 Mail Materials Test

Experimental Treatments

De-emphasized
Mandatory with Revised
Questionnaire (DR)

Emphasized Mandatory
with Revised
Questionnaire (ER)

Modified Control (MC)

De-emphasized
Mandatory with Current
Questionnaire (DP)

Softer/Eliminated
Mandatory (SR)

* Removes FAQ brochure e Stronger mandatory on e Stronger mandatory on

from 1%t and 3™ mailing envelopes envelopes
® Removes instruction e Stronger mandatory in e Softens mandatory in
card from 3 mailing letters letters
e Updated design of e Uses updated design of
letters and letters and

questionnaire questionnaire

CUnited States™ U.S. Department of Commerce

e ns u S Economics and Statistics Administration

U.S. CENSUS BUREAU
oassssssssm» Bureau census.gov

e Same as DR except
questionnaire

¢ Softens mandatory in
letters

* Removes mandatory
from some mailings

e Uses updated design of
letters and
guestionnaire

30



2018 Mail Materials Test
Results: Removal of Materials

Total Self-Response Return Rates

50.7 50.3
46.1 45.5
23.3 22.7 I I I I

Modified Production Modified Production Modified Production
Control Control Control

Removing materials from some mailings
does not appear to impact self-response,
but reduces the costs of the mailings.

Before Questionnaire Before Fifth Mailing Before CAPI

The self-response return rate is the number of mailable and deliverable sample addresses that either
United States” U.S. Department of Commerce provided a non-blank return by mail or TQA, or a complete or sufficient partial response by internet
Ce nsus Economics and Statistics Administration divided by the total number of mailable and deliverable sample addresses multiplied by 100.

U.S. CENSUS BUREAU
easssssss—— Bureau census.gov

Difference significant at 90% confidence level. 31
DRB Approval Number: CBDRB-FY19-RAGLIN-B0O006




2018 Mail Materials Test

Results: Redesigned Questionnaire Cover

Total Self-Response Return Rates
Universe = Only addresses sent the paper questionnaire (mailing 3).

The redesigned questionnaire cover (DR)
increased total self-response return rates
before the fifth mailing and before the
start of CAPI.

41.2 40.0

33.4 32.4

DR DP DR DP

Before Fifth Mailing Before CAPI

The self-response return rate is the number of mailable and deliverable sample addresses that either
CUnited States” U.S. Department of Commerce provided a non-blank return by mail or TQA, or a complete or sufficient partial response by internet

e nsus Economics and Statistics Administration  divided by the total number of mailable and deliverable sample addresses multiplied by 100.

U.S. CENSUS BUREAU
easssssss—— Bureau census.gov

Difference significant at 90% confidence level. 32
DRB Approval Number: CBDRB-FY19-RAGLIN-B0O006




2018 Mail Materials Test
Results: Modifying the Design and Wording

Total Self-Response Return Rates

The emphasized mandatory treatment
had higher total self-response return

55.2
52.5 . .
49.4 50.7 49.9 rates at all three time points.
46.1 46.2 446 . :
: The de-emphasized mandatory with
revised questionnaire treatment had
26.9 higher total self-response return rates
233 — 241 232 before the start of CAPI.
MC ER DR SR MC ER DR SR

MC ER DR SR

Before Questionnaire Before Fifth Mailing Before CAPI

The self-response return rate is the number of mailable and deliverable sample addresses that either
United States” U.S. Department of Commerce provided a non-blank return by mail or TQA, or a complete or sufficient partial response by internet
Ce nsus Economics and Statistics Administration divided by the total number of mailable and deliverable sample addresses multiplied by 100.

U.S. CENSUS BUREAU
e Bureau census.gov Difference significant at 90% confidence level.

33
DRB Approval Number: CBDRB-FY19-RAGLIN-B0O006




2018 Mail Materials Test
Results: Effect of Softening/Eliminating Mandatory Language

Total Self-Response Return Rates

Softening/eliminating the mandatory
i language resulted in lower total self-
16.2 ' 49.9 response return rates at all three time
: 210 points.
24.1 23.2 I I
DR SR DR SR

DR SR

Before Questionnaire Before Fifth Mailing Before CAPI

The self-response return rate is the number of mailable and deliverable sample addresses that either
United States” U.S. Department of Commerce provided a non-blank return by mail or TQA, or a complete or sufficient partial response by internet
Ce nsus Economics and Statistics Administration divided by the total number of mailable and deliverable sample addresses multiplied by 100.

U.S. CENSUS BUREAU
easssssss—— Bureau census.gov

Difference significant at 90% confidence level. 34
DRB Approval Number: CBDRB-FY19-RAGLIN-B0O006




2018 Mail Materials Test

Results: Effect of Strengthening or Emphasizing Mandatory Language

Total Self-Response Return Rates

Emphasizing the mandatory language
resulted in higher total self-response

55.2 .
49.4 16.2 : return rates at all three time points.
26.9
24.1
ER DR ER DR

ER DR

Before Questionnaire Before Fifth Mailing Before CAPI

The self-response return rate is the number of mailable and deliverable sample addresses that either
United States” U.S. Department of Commerce provided a non-blank return by mail or TQA, or a complete or sufficient partial response by internet

Ce nsus Economics and Statistics Administration divided by the total number of mailable and deliverable sample addresses multiplied by 100.

U.S. CENSUS BUREAU
o= Bureau census.gov Difference significant at 90% confidence level. 35

DRB Approval Number: CBDRB-FY19-RAGLIN-B0O006



2018 Mail Materials Test

Results: Impact of Not Including the Phrase “Open Immediately”

Total Self-Response Return Rates

Including the phrase “open immediately”
significantly increased self-response
return rates before the questionnaire
package was sent.

24.0 23.2

DR + DP SR

Before Questionnaire

1The self-response return rate is the number of mailable and deliverable sample addresses that either
United States™ U.S. Department of Commerce provided a non-blank return by mail or TQA, or a complete or sufficient partial response by internet
Ce ns u S Economics and Statistics Administration divided by the total number of mailable and deliverable sample addresses multiplied by 100.

cassssssssse Bureau

U.S. CENSUS BUREAU
census.gov Difference significant at 90% confidence level. 36
DRB Approval Number: CBDRB-FY19-RAGLIN-B0O006
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